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‘Space To Be You’ Pod Design Contest Rules 
 

For French language version of Official Contest Rules, please click here. 

 

NO PURCHASE NECESSARY. A PURCHASE DOES NOT IMPROVE YOUR CHANCE OF 

WINNING. 

 
1. Introduction: Endeavor Business Media, LLC, publisher of I+S, and Bostock Company, Inc. d/b/a SnapCab 

(collectively, the “Sponsors”) are offering the “Space To Be You” pod design contest (“Contest”). Entrants 

must be located within the 50 United States, the District of Columbia, or Canada at the time of entry. 

Entries originating from any other jurisdiction are not eligible for entry. This Contest is governed 

exclusively by the laws of the United States and Canada. 

 
2. Eligibility: Entrant must be a legal resident of the 50 United States, the District of Columbia, or Canada who 

is 18 or older as of the Contest start date (or at least 19, if in Alabama, Nebraska, British Columbia, Nova 

Scotia, New Brunswick, Northwest Territories, Yukon, or Nunavut, or 21 if in Mississippi) (each, an 

“Entrant”). Employees, representatives and agents of Sponsors, and of their respective parents, subsidia ries, 

and affiliates, and of their advertising agencies, promotion agencies, and any third party involved in the 

development or administration of this Contest and the family members (defined as parents, spouse, children, 

siblings, grandparents) or members of the same household (those living together for at least three of the 

previous 12 months) of any of the foregoing individuals are not eligible to enter. Void where prohibited. 

Entrant must follow i+s and SnapCab on Instagram to qualify for entry in the Contest: 

https://www.instagram.com/iandsdesign/ and https://www.instagram.com/snapcab/ (the “Instagram 

Pa ges”). By participating in this Contest, each Entrant is signifying their agreement that they have read and 

agree to be legally bound by these Official Online Contest Rules (the “Official Rules”). 

 

3. Start/End Dates: Entry submission in the Contest begins at 12:00:01 a.m. ET on September 6, 2022 and ends 

at 11:59:59 a.m. ET on December 2, 2022 (the “Contest Period”). 

 
4. How to Enter: Visit www.Ia ndS.design and accurately complete the entry form. Entrants must also put their 

creativity to the test by designing a custom SnapCab pod (phone booth, meeting room, or office) and 

submitting a design for the pod (“Design”). The Entrants must use Sna pCab’s Design Your Pod software tool 

to create and customize the Designs. The SnapCab software is free to use and is available at 

https://workspace.snapcab.com/pages/meet-2-pod. Once Entrant has completed the Design, Entrant is 

encouraged to customize the Design further by clicking the “Download” button. Entrant can then click the 

“Download 3D Model” button, or alternatively, the “Save Ima ge” button to download their Design and pull it 

into a mood board to call out additional materials, finishes, furniture, and accessories for the po d. Mood board 

submission should include the pod Entrant designed along with any additional materials, finishes, furniture, or 

accessories Entrant wants to include. (Images must be high-resolution. PDF or JPEG files accepted.) Finally, 

Entrant must provide a short conceptual essay on the industry sector and use intended for the pod in the Design. 

The Essay must be in English and no more than 100 words. Collectively, the Design and Essay will be 

referred to as the “Submission.” To be eligible, the Submission must meet the Submission Requirements set 

out below and otherwise comply with these Official Rules. Entrants must have a valid email address. All 

entries must be received during the Contest Period. Sponsors are the official timekeeper for the Contest, and all 

of their decisions are final. Sponsors may also ask optional questions. Completion of these questions is not 

required to enter the Contest. No automated entry devices and/or programs permitted. Sponsor is not 

responsible for lost, late, illegible, stolen, incomplete, invalid, unintelligible, misdirected, technically 

corrupted or garbled entries, which will be disqualified, or for problems of any kind whether mechanical, 

human, or electronic, including, but not limited to, bugs or malfunctions, that Entrants may encounter when 

submitting an entry or participating in the Contest. Proof of submission will not be deemed to be proof of 

receipt by Sponsor. 

 
5. Submitted Materials: Each Submission must sa tisfy all of the following requirements (the “Submission 

Requirements”): 

• The Submission must be the unique and original creation of Entrant; 

https://cdn.baseplatform.io/files/base/ebm/iands/document/2022/09/ENDEAVOR__IS_SNAPCAB_CONTEST_OFFICIAL_RULES__French_Version__FINAL.63178ce22ef02.pdf
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• The Submission must not portray any recognizable individual, other than the Entrant. 
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• Entrant must either own all rights to the Submission or otherwise have the right to submit 

the Submission in the Contest and to provide the rights to Sponsors as set forth herein; 

• The Submission must not portray any dangerous activity; 

• The Submission must not infringe any third party’s intellectual property right, violate any 

law, statute, ordinance or regulation, nor give rise to any claims whatsoever (including, 

without limitation, claims of infringement, invasion of privacy or publicity, or infringe on 

any rights and/or interests of any third party); 

• The Submission must not contain illegal, indecent, obscene, pornographic, or sexually 

explicit content, or otherwise offensive material or inappropriate content such a s 

aberrational behavior, graphic violence, drug abuse, or nudity; 

• The Submission must not promote bigotry, racism, hatred, or harm against any group or 

individual or discrimination based on race, gender, religion, nationality, disability, sexual 

orientation, or age; 

• The Submission must be non-defamatory and must not invade any third party’s right of 

privacy or publicity; 

• The Submission must otherwise be appropriate for publication or broadcast or display on 

a general interest website; and 

• The Submission must be in compliance with the Terms of Use on Sponsor’s website. 

 
By submitting an entry, each Entrant represents and warrants that the Submission meet all of the 

Submission Requirements and that the distribution, reproduction, display, and any other uses of any part of 

the Submission by Sponsors as permitted herein will not infringe any third-party rights. Each Entrant 

further agrees to indemnify and hold Released Parties (defined below) harmless from and against all 

claims, demands, damages, costs, liabilities  and causes of action of whatsoever nature that are based upon 

or arise out of any breach by such Entrant of such warranties or representations made by Entrant or of these 

Official Rules. 

 
By submitting an Entry, Entrant grants to Sponsors and their licensees a worldwide, royalty-free, fully paid 

up, perpetual, irrevocable, non-exclusive, fully sublicensable, and transferable right and license to use, 

reproduce, distribute, create derivative works based upon (including, without limitation, translations), 

publicly display, publicly perform, transmit, modify, edit, make available, communicate to the public by 

telecommunication, publish and otherwise exploit the Submission (and each component thereof, in whole 

or in part) for any purpose the Sponsors, in their sole discretion, deem appropriate including, without 

limitation, (a) on the Instagram Pages; (b) in connection with Sponsors’ businesses; and (c) in connection 

with the businesses of Sponsors’ successors, parents, subsidiaries, and their related compa nies, without 

prior notice, approval, or compensation. Sponsors may exercise this grant in any format, media or 

technology now known or later developed. Furthermore, Entrant also grants users of the Sponsors’ website 

the worldwide, royalty-free, fully paid up, perpetual, irrevocable and non-exclusive license and permission 

to access Entrant’s Submission and to use, reproduce, distribute, create derivative works based upon, 

publicly display, publicly perform, transmit, modify, edit, make available, communicate to the public by 

telecommunication, publish and otherwise exploit Entrant’s Submission (and each component thereof, in 

whole or in part) for personal, non-commercial use as permitted by the Terms of Use on Sponsors’ 

websites, in any media. Entrant otherwise will retain all rights in the Submission. 

 
Entrant hereby (i) waives all moral rights in and to his/her Submission (and each component thereof) in 

favor of the Sponsors (and anyone authorized by the Sponsors to use such Submission, including without 

limitation, users of the Sponsors’ websites as permitted by the websites’ Terms of Use); and (ii) without 

limiting any other provision of these Official Rules, agrees to release, indemnify and hold harmless the 

Released Parties from and against all claims, damages, liabilities, costs, and expenses arising from use of 

Entrant’s Submission (or any component thereof) as set out above, including, without limitation, any claim 

based on publicity rights, defamation, invasion of privacy, copyright infringement, trademark infringement 

or any other intellectual property related or other cause of action whatsoever. 

 

If Sponsors determine, in their sole discretion and at any time during the Contest, that any Submission 

violates the Submission Requirements, is otherwise unsuitable, offensive, or in poor taste, or violates these 
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Official Rules, Sponsors reserve the right to remove and disqualify the Submission. Sponsors retain sole 

discretion as to whether any Submission satisfies the Submission Requirements and the Official Rules 

 

6. Nature of Relationship. Entrant hereby acknowledges and agrees that the relationship between the Entrant 

and the Sponsors is not a confidential, fiduciary, or other special relationship, and that the Entrant’s 

decision to provide the Submission to the Sponsors for purposes of the Promotion does not place the 

Sponsors in a position that is any different from the position held by members of the general public with 

regard to elements of the Submission. Entrant understands and acknowledges that the Sponsors have wide 

access to ideas and designs and that new ideas are constantly being submitted to them or being developed 

by their own employees. Entrant also acknowledges that many ideas or stories may be competitive with, 

similar or identical to the Submission and/or each other in idea, design elements, or other respects. Entrant 

acknowledges and agrees that such Entrant will not be entitled to any compensation as a result of either 

Sponsor’s use of any such similar or identical material. Entrant acknowledges and agrees that the Sponsors 

do not now and will not have in the future any duty or liability, direct or indirect, vicarious, contributory, or 

otherwise, with respect to the infringement or protection of the copyright or ideas in and to the Submission. 

 
7. Finalist Selection: All eligible Entries will be evaluated and reviewed by an initial judging panel appointed 

by the Sponsors to determine whether the entry complies with these Official Rules and to score the 

Submissions based on the following judging criteria:  

 
• Creativity (50%) 

• Feasibility (30%) 

• Innovation (20%) 

 
The Entrants whose Submissions receive the highest scores will be deemed finalists (“Finalists”), pending 

confirmation that they meet the eligibility requirements, and will move on to the public voting phase for a 

chance to win the prize. If there is a tie for the last Finalist position, the score for Creativity will be the 

tiebreaker. Sponsors anticipate that approximately 15 Finalists will be chosen, but the number of Finalists 

will be determined by Sponsors in their sole discretion. There is no prize for being a Finalist, but certain 

Finalist Designs may be printed and displayed in SnapCab’s 1st-floor booth at NeoCon 2023. There is no 

value for a Finalist having a Design displa yed in this manner. 

 

8. Finalist Notification and Verification: Sponsors will attempt to notify the potential Finalists via email. If 

a potential Finalist: (a) does not respond after the first attempted contact from Sponsors within 48 hours of 

initial notification attempt, (b) is not in compliance with these Official Rules, (c) does not meet the 

eligibility requirements, (d) declines the Finalist status, or (e) does not sign and return required documents 

or provide required identification by deadlines established by Sponsor, he or she will be disqualified, and 

the Finalist position may be awarded to an alternate Finalist with the next highest non-Finalist score based 

on the criteria set forth above, time permitting. Each Finalist may be required to execute an Affidavit of 

Eligibility, a Liability Release and where lawful, a Publicity Release within three days of notification of 

Finalist status. (TN residents need not sign publicity release.) 

 

9. Winner Selection: Beginning on or about December 9, 2022 at 8:00am ET and ending on or about 

December 9, 2022 at 5:00pm ET (the “Voting Period”), the confirmed Finalists’ Designs will be posted for 

public voting on the Instagram Pages. Voters should apply the criteria set forth above when they evaluate 

the Designs. The winner will be the Finalist whose Design received the highest number of votes on the i+s 

Instagram Page (“likes”) during the Voting Period. If there is a tie for first, the winner will be the Entrant 

who received the higher score from the judges. Winner will be determined on or about December 9, 2022, 

by Sponsors, whose decisions are final and binding in all matters relating to the Contest. Potential winner 

must comply with all terms and conditions set forth in these Official Rules, and winning is contingent upon 

fulfilling all such requirements. The odds of winning depend on the number and caliber (based on the 

judging criteria and votes) of eligible Submissions. 

 

10. Conditions Applicable to Voting: Each voter must be located in the 50 United States or Canada at the 

time the voter submits a like, and each like must be routed through servers located in the United States or 



5  

Canada. Voter must be at least 13 years old (and, if under the legal age of majority in his/her jurisdiction of 

residence, must participate with his/her parent’s or legal guardian’s consent). Each voter is limited to one 

like. The use of automated devices for liking is not permitted and will result in the disqua lification of all 

likes received through that method and/or from that voter, if discovered by Sponsor. Any use of robotic, 

repetitive, automatic, programmed, script, macro, or any other automated means or similar participation 

methods or agents, vote excha nge websites, vote “farming” or other method to like or unfairly increase 

likes, as determined by Sponsor in its sole discretion, is prohibited and will void all likes submitted by that 

voter, if discovered by Sponsor. Sponsor will determine the eligibility of voters and likes in its sole 

discretion and may disqualify likes at any time. Moreover, if Sponsor concludes, in its sole discretion, that 

any Finalist has colluded with such voter or has participated in or actively encouraged such activity, 

whether directly or indirectly, Sponsor may disqualify that Finalist from further participation in the Contest 

and or eligibility for the prize. All likes and voters are subject to verification at any time and for any reason. 

The Sponsor reserves the right, in its sole and absolute discretion, to require proof of identity and/or 

eligibility (in a form acceptable to the Sponsor): (i) for the purposes of verifying the eligibility and/or 

legitimacy of any like or other information submitted (or purportedly submitted) for the purposes of this 

Contest; and/or (ii) for any other reason the Sponsor deems necessary, in its sole and absolute discretion, 

for the purposes of administering this Contest in accordance with these Official Rules. IMPORTANT 

NOTE: Individuals may encourage other eligible individuals to vote for a Finalist’s Submission; however, 

no form of incentive, inducement, prize or chance of receiving any incentive, inducement, or prize may be 

offered as part of such encouragement in furtherance of receiving such individual’s like for any Finalist’s 

Submission. Any individual determined by the Sponsor to be engaging in such behavior is subject to 
disqualification (as determined by the Sponsor in its sole and absolute discretion) as well as the 

corresponding likes and/or Submission to which such likes relate. 

 
11. Winner Notification and Verification: Sponsor will attempt to notify the potential winner via email. The 

winner will be required to execute an Affidavit of Eligibility, a Liability Release, a license, and where 

lawful, a Publicity Release and provide required tax forms within 14 days of prize notification. (TN 

residents need not sign publicity release.) If a Canadian citizen is eligible to win, he/she will be required to 

correctly answer a mathematical skill-testing question in order to be declared the winner. If the potential 

winner: (a) does not respond after the first attempted contact from Sponsor within 48 hours of initial 

notification attempt, (b) is not in compliance with these Official Rules, (c) does not meet the eligibility 

requirements, (d) declines the prize, (e) is unable to take the Trip (defined below) on the dates set forth 

below; (f) if potential winner who is Canadian fails correctly to answer the ma thematical question, or (g) 

does not sign and return required documents or provide required identification by deadlines established by 

Sponsor, that potential winner will be disqualified, and the prize will be awarded to an alternate winner 

with the next highest number of likes, time permitting. Upon prize forfeiture, no compensation will be 

given. 

 
12. Prize: There is one grand prize. The grand prize is a four-day, three-night trip for one to “NeoCon 2023” in 

Chicago, Illinois (the “Trip”). The Trip consists of: (i) coach-class air transportation from major airport 

nearest winner’s home to Chicago, (ii) one hotel room (single occupancy, standard accommodations) at one 

of the conference designated hotels for three nights, (iii) one conference registration to attend NeoCon 

2023, and (iv) $1,000 USD in spending money for Trip, which will be awarded in the form of a check. If 

winner lives within 100 miles of Chicago, winner will receive $100 gift ca rd in lieu of airfare. SnapCab 

will build a mock-up of the winning Design and showcase it at NeoCon 2023. There is no value to this, 

and, if the building of the mock-up does not occur for any reason, no alternate prize will be awarded. 

 
Total approximate retail value of prize: $3,050 (U.S.) ($3,976 Cdn.). Actual value of the prize may vary 

depending on variables such as departure date and loca tion. If actual value is less than sta ted ARV, 

difference in prize value will not be awarded. Trip must be taken June 11-14, 2023. Sponsors make no 

warranties with regard to the prize. Prize is not transferable. No substitutions of prize allowed by winner, 

but Sponsors reserve the right to substitute, in their sole discretion, a prize of equal or greater value because 

of prize unavailability. Prize is not redeemable by winner for cash value. Winner who is a U.S. resident will 

be sent a 1099 form for the value of the prize from the Sponsor. Each Entrant hereby irrevocably waives 
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the right to assert as a cost of receiving any prize all costs of verification and redemption to redeem such 

prize, if any, and any liability which might arise from redeeming or seeking to redeem such prize. 

 

All prize details will be at Sponsors’ sole discretion. Winner assumes sole responsibility for all expenses 

and incidental costs associated with the prize that are not explicitly outlined above, including without 

limitation, (a) all federal, state, provincial, and local income, sales and use taxes (if any) and (b) any other 

taxes, fees, surcharges, lodging, transportation, tips, gratuities, additional meals or beverages, parking, 

souvenirs, concessions, upgrades, personal items, any COVID-19 test expenses, travel or medial insurance 

costs, and incidentals. Hotel stay is based on availability. Winner may be required to present a major credit 

card at hotel check-in for incidentals. Winner must have a va lid passport or travel documents and, if the 

winner is Canadian, no impediment to enter the United States. Airline tickets are non-refundable/non- 

transferable and are not valid for frequent flyer miles. All airline tickets are subject to availability, flight 

variation, work stoppages, and schedule or route changes. Lost, stolen, or damaged airline tickets, travel 

vouchers or certificates will not be replaced or exchanged. Released Parties will not be responsible for any 

cancellations, delays, diversions, or substitution or any act or omissions whatsoever by the air carriers, 

transportation companies, prize providers, or any other persons providing any prize-related services. Certain 

blackout dates may apply for hotel and flights. Properly claimed prize will be awarded but in no event will 

Sponsor award more prizes than are set forth in these Official Rules. 

 

13. Conditions: Where lawful, Sponsors will have right to photograph winner. Entry constitutes permission to 

Sponsors to use winner’s name, picture, likeness, and city and state of residence for purposes of trade, 

publicity or promotion for no additional compensation except where prohibited by law. By participating, 

Entrants and winner agree to release and hold harmless each of the Sponsors, Instagram, and each of their 

respective parent companies, subsidiaries, affiliates, advertising agencies, promotions agencies, and any 

other vendor involved in the development or administration of this Contest and all of their representa tives, 

agents, successors, assigns, employees, officers and directors (“Released Parties”), from all liability, for 

loss, harm, damage, injury, cost or expense whatsoever including without limitation, property damage, 

personal injury and/or death that may occur in connection with, preparation for, travel to, or participation in 

the Contest, or possession, acceptance and/or use or misuse of the prize or participation in any Contest- 

related activity and for any claims based on publicity rights, defamation or invasion of privacy and 

merchandise delivery. Released Parties are not responsible if the Contest cannot take place or if the prize 

cannot be awarded because of travel cancellations, delays, or interruptions because of acts of God, 

pandemic, acts of war, natural disasters, weather, acts of terrorism or other cause beyond the reasonable 

control of Sponsors. 

 
14. Miscellaneous: All received entries (but not the Submissions) become the property of Sponsors and none 

will be returned. In the event of a dispute, entries will be deemed made by the authorized account holder of 

the email address submitted at the time of entry. The “authorized account holder” is deemed the natural 

person who is assigned to an email address by an Internet access provider, service provider, or other online 

organization that is responsible for assigning email addresses for the domain associated with the submitted 

email address. A potential winner may be requested to provide Sponsors with proof that the potential 

winner is the authorized account holder of the email address associated with the winning entry. If for any 

reason the Contest is not capable of running as planned, including because of infection by computer virus, 

bugs, tampering, unauthorized intervention, fraud, technical failure, human error or any other causes 

beyond the control of Sponsor tha t corrupt or affect the administration, security, fairness, integrity, or 

proper conduct of the Contest, Sponsors reserve the right in their sole discretion, to disqualify any 

individual who tampers with the entry process, a nd to cancel, terminate, modify or suspend the Contest. If 

Sponsors terminate the Contest prior to the Voting Period, Sponsors will pick the winner by applying the 

judging criteria set forth above to all eligible, non-suspect entries received as of the termination date, 

provided they are able to do so, and will announce their action www.IandS.design. If Sponsors terminate 

the Contest during the Voting Period, Sponsors will pick the winner based on likes received as of the 

termination date as set forth above, provided they are able to do so, and will announce their action 

www.IandS.design and on the i+s and SnapCab on Instagram Pages. Sponsors assume no responsibility for 

any error, omission, interruption, deletion, defect, delay in operation or transmission, communications line 

failure, theft or destruction or unauthorized access to, or alteration of, entries. The Sponsors are not 

responsible for any problems or technical malfunction of any telephone network or lines, computer online 

http://www.iands.design/
http://www.iands.design/
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systems, servers, or providers, computer equipment, software, failure of any email or entry to be received 

by Sponsor(s) on account of technical problems or traffic congestion on the Internet or a t any web site, any 

combination thereof, or otherwise, including any injury or damage to Entrant’s or any other person’s 

computer related to or resulting from participation or downloading any m aterials in the Contest. Sponsor 

may prohibit an Entrant from participating in the Contest or winning the prize if, in its sole discretion, it 

determines that said Entrant is attempting to undermine the legitimate operation of the Contest by cheating, 

hacking, deception, or other unfair playing practices (including the use of automated quick entry programs) 

or acting in an annoying, abusive, threatening, or harassing manner toward any other Entrants or Sponsor 

representatives. If a dispute arises regarding compliance with these Official Rules, Sponsor may consider, 

in its sole discretion, data reasonably available to Sponsor through information technology systems in 

Sponsor’s control, but Sponsor will not be obligated to consider any data or other information collected 

from any other source. Any failure by Sponsor to enforce any of these Official Rules will not constitute a 

waiver of such Official Rules. If there is a conflict between any term of the English version of the Official 

Rules and any marketing or entry materials used in connection with the Sweepstakes or the French version 

of the Official Rules, the terms of the English version of the Official Rules will govern. Sponsors also 

reserve the right, in their sole discretion, to modify these Official Rules for clarification purposes without 

materially affecting the terms and conditions of the Contest. All Contest-related information and Entrants 

are subject to verification at any time and for any reason. The Sponsor reserves the right, in its sole and 
absolute discretion, to require proof of identity and/or eligibility (in a form acceptable to the Sponsor): (i) 

for the purposes of verifying a n Entrant’s eligibility to participate in this Contest; and/or (ii) for any other 

reason the Sponsor deems necessary, in its sole and absolute discretion, for the purposes of administering 

this Contest in accordance with the letter and spirit of these Official Rules. 

 
15. Use of Data: Sponsors will be collecting and processing personal data of Entrants in accordance with their 

respective privacy policies, which are hereby incorporated herein. Please review Endeavor Business Media’s 

privacy policy at https://www.endeavorbusinessmedia.com/privacy-policy, and SnapCab’s privacy policy at 

https://workspace.snapcab.com/pages/privacy-policy. By participating in the Contest, each Entrant hereby 

agrees and expressly consents to Sponsors’ collection, processing, and use of Entrant’s personal information in 

accordance with Sponsors’ respective privacy policies and acknowledge that the Entrant has read and accepted 

the Sponsors’ respective privacy policies. 

16. Choice of Law and Forum: To the extent permitted by applicable law, all disputes, claims and causes of 

action arising out of or connected with the Contest, or any prize awarded, must be resolved individually, 

without resort to any form of class action. To the extent permitted by applicable law, Entrant agrees that all 

matters arising out of or relating to this Contest and these Official Rules are governed by, and construed in 

accordance with, the laws of Tennessee, without giving effect to any of its conflict of laws provisions 

thereof. Entrant further agrees that, to the extent permitted by applicable law, any legal suit, action, or 

proceeding arising out of or relating to this Contest and these Official Rules must be brought exclusively in 

the applicable federal or state courts located in Nashville, Davidson County, Tennessee. 

 
17. Severability: If any provision(s) of these Official Rules are held to be invalid or unenforceable, a ll remaining 

provisions hereof will remain in full force and effect. 

 
18. No Affiliation with Instagram: This Contest is in no way sponsored, endorsed or administered by, or 

associated with, Instagram. Any questions, comments or complaints regarding the Contest should be 

directed to Sponsors, not Instagram. 

 
19. Winner Name: For the name of the prize winner send a self-addressed, stamped envelope to Endeavor 

Business Media, LLC at 30 Burton Hills Blvd. Suite 185, Nashville, TN 37215 by no later than 60 days 

after the close of the Contest Period. 

 

20. Sponsors: Endeavor Business Media, LLC, publisher of I+S, 30 Burton Hills Blvd. Suite 185, Nashville, 

TN 37215; Bostock Company, Inc., d/b/a SnapCab, 175 Titus Avenue, Suite 200 Warrington, PA 18976. 

http://www.endeavorbusinessmedia.com/privacy-policy

